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MODULE1;WHATISBLOGGING?

Inordertodiscusswhatbloggingis,we'llneedtodefinewhatawebsitereallyisandhowit

works.

Whatisawebsite?

Websitesarenothingmorethanabunchofcomputerfiles.Likeanyothercomputerfiles,they

needsoftwaretoopenthem.Thesoftwaretoopenwebsitefilesiscalledawebbrowser.

ExamplesofwebbrowsersareInternetExplorerandFireFox,Opera,GoogleChromeetc

WebsiteHosting

Websitesarestoredonservers.Serversaresimplycomputersthataresetuptostore(orhost)

websitessopeoplecanvisitthem.Theyarenotverydifferentfrom yourcomputerathome,

otherthantheyaredesignedtoruncontinuouslyandusuallyhavefeaturesthathelpprevent

failuresanddowntime(suchasredundantharddrives,backuppower,multipleInternet

connections,etc.).

Therefore,hostingbasicallymeanstheprocessofstoringyourwebsitefilessothattheyare

alwaysaccessibletosomeonewhovisitsyourwebsiteatanytime,dayornight.Thisisdone

usingcomputerswhicharecalledservers.

HostingisusuallydonebyvariouscompaniesincludingSasaHostandKenyaWebExperts

amongothers.

DomainNames

ADomainnameissimplythenameofyourwebsite.Forexamplemywebsite.com

Adomainnamehastwoparts;Yourwebsitename,(inourcaseabove,mywebsite)andthe

extensionwhichis.com

Choosingadomainnameisathoughtfultask.Belowaresomeofthethingsyoumustconsider

whilecreating/choosingadomainname:

1.Keepitsimpleandshort:

Createadomainnamethatissimple,shortandeasytoreadandremember.Itenhancesthe

chanceofuserstypingyourwebsiteaddresscorrectlyonthebrowser.Don'tgofora

m̀ywebsitenameisverylong.com'

2.Suitableforyourwebsitecontent:

Makesurethatyourdomainnameisrelevanttothecontentyouaregoingtoputonthewebsite.

Thatis,itshouldrelatewithyourbrand.



3.Chooseanappropriatedomainextension:

ADomainextensionisthesuffixsuchas.com,.net,.org,.eduetc.whichisaddedattheendof

webaddresses.Theyhavespecificmeaningsuchas.com forcommercial,.orgfor

Organizations,and.netfornetwork.Thesethreeextensionsarethemostusedextensions

whichyoucanuseasperthenatureofyoursite,however,.com ismostlypreferred.

TIP:Adomainnamecontaining.orgextensionisnotthesameasanothercontaininga.com

extension.Forexamplemywebsite.com isnotthesameasmywebsite.orgIfyouinterchange

theextensions,youwillnotgetyourrequiredresults.

PuttingItAllTogether

Wheneversomeonetypesyourwebsiteaddressonacomputer,thisrequestissenttoaserver

containingyourwebfiles.Thesewebfilesarethensenttothecomputerwhichrequestedthem

andthepersonisabletoseeyourwebsiteonhis/hercomputer.

Seethepicturebelow.

WHATISBLOGGING?

Ablogisbasicallyajournalthatisavailableontheweb.Itistheshortform ofweblog.The

activityofupdatingablogis“blogging”andsomeonewhokeepsablogisa“blogger.”

Blogsaretypicallyupdatedregularlyusingsoftwarethatallowspeoplewithlittleornotechnical

backgroundtoupdateandmaintaintheblog.Postingsonablogarealmostalwaysarrangedin

cronologicalorderwiththemostrecentadditionsfeaturedmostprominantly.Ablogcomprises

text,images,andlinks(tootherwebpagesandtovideo,audioandotherfiles).

WHYBLOGGINGISIMPORTANTTOYOURBRAND

Drivetraffictoyourwebsite:

Yourbloggivesyoutheopportunitytocreaterelevantcontentforyourcustomers.Usethisasa

marketingtactictodrivetrafficbacktoyourwebsite.

Maketheblogonyourwebsitethefoundationforallofyoursocialmediaplatforms.

YourbusinessmightbeonFacebook,Twitter,Pinterest,LinkedIn,orevenoffline.Postlinks-

withrelevantvisuals-ofyourblogarticlestoyoursocialsites.Giveyoursocialfollowersa



reasontoclickthroughtoyourwebsite.

Positionyourbrandasanindustryleader:

Wellwrittenarticlesdemonstrateyourcompanyasanindustryleader.Bypostingtopicswhich

resonatewithyourmarketandshowyourknowledge,youaremarketingyourskillsforyour

business,serviceorproducttoo.

Ifyouarearetailer,forexample,writeblogpostsaboutyourproducts.Yourcustomerswillget

toknowyouastheknowledgesourcefortheproductstheywant.

IfyouareinB2B(businesstobusiness),postarticulate,wellresearchedarticlesaboutyour

service.Becomethehub,ortheplacetobe,foryourindustry.

Youarebuildingtrust,too.Themoreyoucanshowthatyouarewell-versedinyourfield,the

morelikelyyourconsumerwilltrustyoutosupplywhattheyneed.

Yourcustomersadditionallybenefitfrom thelearningyouprovidethem.

Developbettercustomerrelationships:

Blogsprovideanothersourcetodeepentheconnectionwithyourcustomer.Byconnecting

directlyonyourwebsite,yourclientsareabletogettoknowyourbusinessorproductfrom the

comfortofyouronlinehomebase.

Usethis.Again,buildtrustbybeingasourceofinformation.Consumersliketobeinformed,and

appreciatethatyouaretheoneteachingthem.

Additionally,justasonyourothersocialsites,respondtocommentsandinteractwithyour

consumer.Iftheyhavequestionsaboutaproductyouarewritingabout,respondtothem

directlyonyourwebsite.Unlikemanysocialsites,ablogisgenerallysearchableonyoursitefor

sometime.YourwebsitecommentslastlongerthanonaTwitterresponseorFacebookpost.

Othercustomerswillseeyourinteractionstoo.



MODULE2;HOW TOSETUPYOURBLOG

Ablog/websitecanbesetupin3ways;

1.HTML(HyperTextMarkupLanguage)

ItisthelanguagefordescribingthestructureofWebpages.HTMLgivesauthorsthemeansto:

 Publishonlinedocumentswithheadings,text,tables,lists,photos,etc.

 Retrieveonlineinformationviahypertextlinks,attheclickofabutton.

 Designformsforconductingtransactionswithremoteservices,foruseinsearchingfor

information,makingreservations,orderingproducts,etc.

 Includespread-sheets,videoclips,soundclips,andotherapplicationsdirectlyintheir

documents.

Examples:<h1>Here’sapictureofmydog:</h1>(the<h1>tagwillboldthetextinthemiddlei.e

Here'sthepictureofmydog)

<imgsrc=”wp-content/uploads/2011/02/meiko.jpg”/>

<p>HisnameisMeiko.Asyoucansee,heisquiteawesome.</p>(The<p>willitalicizethetext

inthemiddle.

2.CSS(CascadingStyleSheets)

Asimplemechanism foraddingstyle(e.g.,fonts,colors,spacing)toWebdocuments.

p

{



color:red;

text-align:center;}

(Ok,Iknowwedon'tunderstandeachotheruptothere.That'swhywe'llfocusonthethirdway!)

3.ContentManagementSystem

Acontentmanagementsystem (CMS)insimpleterms,isaplatform ofsortsoramechanism

whichpermitsyoutocreateyourcontentandpublishitonawebsite.

Itissoftwarethatisinstalledonyourhost’sserver.Yourhostproviderwilllikelyhaveaoneclick

installationprocesstohelpyougetyourCMSinstalled.Onceitisinstalled,youcanloginto

yoursiteastheadminandaddphotos,textandothercontent.Youcanusethecontentyou’ve

addedtocreateblogpostsandotherformsofcontentlikeaproductpageordisplayawork

portfolioonyourwebsite.

ACMSiswaymorethanjustameanstoanend,youcaninstallathemewhichisamodified

templatetosuitthespecificnicheandpurposeofyoursite.Withthetemplateadded,youcan

customizetheappearanceofyoursite.Youcanaddpluginstoaddfunctiontoyoursite,for

exampleasocialsharingplugintohelpspreadthewordaboutyoursiteviasocialnetworks.

AllofthisandmorecanbeaccomplishedwithaContentManagementSystem.

WhichCMSisbestforyou?

AnoverwhelmingmajorityofwebsitesuseWordPress.Theothertwooptionsthatlagway

behindincomparisontoWordPress(certainlyinpopularity)areJoomlaandDrupal.

HOW TOINSTALLWORDPRESSONYOURWEBSITE

TherearetwoversionsofWordpress(WP)youcanhaveonyoursite;

 AWordpress.com versionwhichyougetwhenyouopenafreeaccountonWordpress



andyouaregivenanaddresslikemyname.wordpress.com Thisbasicallymeansthat

youhavecreatedyourblogontheWordpresswebsite.Whichislikerentingahouse.You

mayhavetheroom butyoudon'townthehouseandyoucannotcollectrent.

Similarly,awordpress.com sitegivesyoulimitedoptionsintermsoffunctionalitiesand

youcanloseyourmyname.wordpress.com websiteanytime.Thinkofthis,whatif

Wordpressfailstopaytheirhostingfeesasrequired?Theylosetheirwebsiteandyou

loseyourstoo.Justlikealandlordwhofailstoclearhisloanandthebankcomesforthe

house,youarethrownoutofyourroom,right?Now,weareonthesamepage.

 AWordpress.orgversionwherebyyouinstalltheWordpresssoftwareonyourwebsite.

Thisisafteryouhaveboughtyourdomainnameandhosting.Youarenowthelandlord

ofyourwebsite,andyouhaveallthefreedom.

Similarly,awordpress.orgversionletsyoucustomizeyourblogasyouwantwithoutany

restrictions.

HowtoInstallWordpressonyourWebsite

Onceyouhaveboughtyourdomainandhosting,youwillbegivenaccesstoyourControlPanel

(cPanel).ThecPanelisliketheCPUofyourwebsite.Itiswhereyoucancreateyourwebsite,

checkonyourwebfilese.t.c.Youwill,thus,receiveanemailwithyourlogincredentials

(usernameandpassword)toaccessthecPanel.

ToaccessthecPanelisverysimple,youadd/cpanelattheendofyourwebaddress.

Somethinglikewww.mywebsite.com/cpanel

Apagelikethisonebelowwillappear.Enteryourusernameandpasswordprovidedintheemail

from yourwebhosts.



Uponsuccessfullogin,apagelikethiswillappear.ScrolldowntothèSOFTWARE&SERVICES'

tabandhereyou'llfindeitherSoftaculous,InstallatronorFanstastico.Thesearebasically

installationprogrammes.

AfterclickingontheSoftaculousicon,you’llbetakentothetool’sinstallationdashboard.Onthe

lefthandsideofthepage,you’llnoticealistofdifferentcategoriestochoosefrom.Clickonthe

“blogs”categoryandthenchoose“WordPress”.Onceyouclickon“WordPress”,findandclick

theblue“install”buttononthebottom ofthepage.

Thenextpagewillrequiresomebasicinformationaboutyourinstallationpreferences.Fillinthe

“InDirectory”fieldwiththedomainthatyouwantWordPressinstalledon.Ifyouwantitinstalled

onyourmaindomain,leavethisfieldblank.Next,pickanameforyourWordPressdatabaseby

fillingintheappropriatefield.Youcanalsomodifythesecurityandchangetheprefixofthe

databaseifnecessary.

Thenenterabasicdescriptionforyourwebsiteintherelevantbox.LeavetheWPMUboxalone

unlessyouhaveextensiveexperiencewithWordPressinstallations.Chooseyourlogindetails

andenteravalidemailaddressintothe“email”field.

Onceyou’vecompletedthisform,clickonthe“install”buttonandyoushouldbereadytogoina

matterofminutes.YoucanlogintoyourWordPressaccountbygoingtoyourdomain.com/wp-

adminandlogginginwithyourdetails.



HOW TOCUSTOMISEYOURWORDPRESSWEBSITE

WordPressDashboardisthebackendofyourWordPresswebsitefrom whereyoucanaccess

yoursite’scontentandcustomizethewebsite.YouwillseetheWordPressdashboardafteryou

logintoyourWordPresswebsite(mywebsite.com/wp-admin)withtheuserdetailsthatyouset

duringWordPresssetup.

WPDashboardissimpleanduser-friendlywhichhighlightstheusefuloptions.Theimagebelow

isthescreenshotofhowyourWordPressdashboardlooksatthebeginning.

Now,let’shaveaquicklookatthemajorpartsofWordPressdashboard.

Home:Homeiswhereyouarenow.ItisthedefaultpagefortheWordPressdashboard.

Updates:WordPresshasfrequentupdatesinthecoresoftwarealongwiththethemesand

plugins.Youcanchecktheavailableupdatesandoperateifavailable.

Posts:Youcanaddgeneralpostsorblogarticlesfrom here.Mostofthecontentonyour

WordPresswebsiteareposts.Additionally,addposttagsandcategoriesfrom there.Pages:

Youcanaddpageslike‘Home’,‘ContactUs’,‘About’etc.from there.

Comments:Allthecommentsfrom thesiteuserswillbeavailablehere.



Appearance:AppearanceintheWordPressdashboardisthevitalmenu.Youcanmake

completecontrolthedesignofthewebsiteviathismenu.Itincludesthemes,Customize,

widgets,menus,headerandCSSeditor.

Plugins:Pluginsarethehandytoolsforaddingfunctionality.Youcanseetheinstalledplugins

andalsoaddnewpluginsviathismenu.

Users:WordPresssupportsmultipleusers.Youcanmanageallthewebsiteusersfrom this

menu.

Tools:Bydefault,ithas‘import’and‘export’toolinthismenu.

Settings:AnotherveryimportantsectionintheWordPressdashboardis‘Settings’.Youcansee

allthesiteconfigurationoptionshereasgeneralsettings,writing,reading,discussion,media,

andpermalinks.

Collapsemenu:Wellyoucancollapsethemenuifyouwanttohavethefull-widthformanaging

content.

WordPressThemes&Templates

WordPressdesignmainlydependsontheWordPressthemesandtemplates.Athemeprovides

theoveralloutlookanddesignofyourWordPresswebsitealongwithvariouscustomizing

optionsandfunctionalities.ItworksastheskinofyourWordPresswebsite.

OfficialWordPresswebsitedefinesaWordPressthemeas‘acollectionoffilesthatwork

togethertoproduceagraphicalinterfacewithanunderlyingunifyingdesignforaweblog.’

ExamplesofthemesincludeFlash,Zerolite,OnePress,VMagandmanymore.

InstallingaFREEWordPressTheme

JustgotoAppearance>ThemesinyourWordPressadminpanel.Youwillseethedefault

WordPressthemeactivatedandsomeotherdefaultWPthemespre-installed(defaultthemes

maydeferaccordingtothehosting).



Then,clickthe“AddNew”buttonatthetop.

Now,justbrowsethroughthisdirectorytofindasuitablethemeforyournewwebsite.Youcan

sortthethemesby:Featured,Popular,Latest,Favorites,etc.Youcanalsosearchforthemes

bythenamesorkeyword.Andyoucanalsopreviewthesethemesi.e.themedemos.

Onceyoufindyourfavoriteone,justclickonthe“Install”button.Ittakesawhiletoinstalland

thenclickon“Activate“.Now,yournewthemeislive.Next,youcanto‘Customize‘inthe

Appearancemenuandstartcustomizingyourtheme/website.

WORDPRESSPLUGINS

WordPresspluginsaregreattoolsforaddingandextendingfunctionalitytoWordPress.

OfficialWordPressCodexstatesthatWordPressPluginsoffercustom functionsandfeatures

sothateachusercantailortheirsitetotheirspecificneeds.

WordPresspluginsletyouaddadditionalfunctionalitytoyourWordPreswebsite.Theyarevery

helpfulasyoucanaddthefeaturesnotprovidedinthetheme.

Examplesofpluginsinclude:EasyShareforsocialmediapromotion,Ithemesforsecurityof

yourwebsite,ContactForm forreceivingcommentsandmessagesandmanymore.

HowtoInstallaPlugin

InyourWordPressDashboard,gotoPlugins>AddNewandsearchforthepluginthatyouneed.

YoucanalsofilterthepluginsbyFeatured,Popular,Recommended,etc.Youcansearchthe

pluginsbynames.

Whenyoufindthepluginthatyouneed,clickonthe“InstallNow”button.Afterthatclickonthe

blue“Activate”button.

Afteractivatingtheplugin,itisreadytouse.Dependingonthefunctionoftheplugin,settings

willbeprovided.Somepluginshavesettingsrightinthepluginspagewhereassomedon’thave

them there.Somepluginsjustdotheirworkandhavenoanysettings.Andsomepluginshave

theirsettingslocatedinyourWordPressmenu,othercanhavethem locatedunderthe“Tools”

menu.

TIP:EveryThemeorPlugincomeswithahow-to-operateguide.Thiscanbefoundinthe

D̀OCUMENTATION'linkonthewebsiteofthethemeorplugin.

Furtherreading:WpBeginner-HowtocreateaWordpressWebsite



BESTBLOGDESIGNTIPS

Herearesomeusefultipswhendesigningyourblog;

Chooseablogdesignlayoutthatiseasytoread

Ifyouwantvisitorstoreadyourcontent,optimizingyourfontandblogdesignforreadabilityis

important.

Herearesomesimpleprinciplestoincreasereadabilityonyourblog;

 Usefontthatisbigenoughforreaderstoconsume,12-pointistheoptimalsize.

 Breakupyourpostswithsub-headingsanddotpointssoreaderscanscanyourcopy

andquicklyconsumethekeypoints.

 Makeheadlinesmuchlargerthanthebodyofyourtext.Typicallyheadlinefontswillbe

between

 17and25point.

 Havealightbackgroundwithdarktext–98%ofthebestblogsusethiscombinationas

itincreasestheusersabilitytocomprehendwhatyouaretalkingabout.

Startwithyourhomepage

Peoplearebusy,theyhaveshortattentionspansandarefloodedwithaseaofcontentevery

day.Emails,blogs,Tweets,salespages,Ebooks…Sofirstimpressionsmattermorethanever.

Youonlyhaveabout3secondstodrawawebsitevisitorin,tellthem whatyoudoandmake

them takeaction.

That’swhythedesignofyourhomepageisintegraltothesuccessofyourblog,mostpeople

arelandingherefirst.

Instead,herearesixessentialblogdesignideasthebesthomepagesinclude;

 Graphicheaderimage–Aheaderimageorprofessionallydesignedbannercan

exponentiallyincreasetheperceivedcredibilityofablog.

 Catchyandinformativetagline–Theideaofthetaglineistoinform yourvisitorsabout

whatyoudo.Itneedstobeshort,sharpandpunchysothevisitorautomatically

understandswhatitisyoursiteorbusinessisdesignedtoachieve.

 Call-to-action–Yourhomepageisaprimeopportunitytocaptureanemailaddressor

getyournewvisitortotakeaction.Don’tmissit!

 Guidanceonwheretostart– Whensomeonenewcomestoyoursiteitisyourjobto



guidethem exactlywheretheyshouldgonext.You’llseewhatImeanintheexamples

below,butacommonwaytodothisistocreatea‘GettingStarted’pagesonewvisitors

knowwhatcontenttostartwithandwheretofindit.Youcantakethem onwhatever

journeyyouwant.

 Socialproof–ifyouhaveworkedwithanysignificantbrands,contributedtosomewell

knownpublicationsorhaveanyamazingtestimonials;includethem onyourhomepage!

Thequickeryoubuildyourcredibilitywithavisitorthebetter.

 Showoffyourpersonality–Letyourpersonalityshinethrough.Ifyou’reanindividual

blogger,includeaphoto.Ifyou’reabusiness,createahomepagethatshowsoff

everythingyouareabout,anddepictsyourvalueset.

TohelpyouunderstandwhatImeanbythesesixelements,let’shavealookatacoupleof

examples.

Nailyour‘AboutUs’page

The‘AboutUs’pageisoneofthemostvisitedpagesonanywebsite.Ifsomeonegoestoyour

‘AboutUs’pagetheyareeagertofindoutmoreaboutwhatyoudoandwhoyouare.Itisagreat

opportunitytoturnthesevisitorsintocommunitymembersandeventuallycustomers–

somethingthatmanysitesfailtocapitalizeon.

Sowhatshouldyouincludeonyour‘AboutUs’page?

Must-have’s

 Communicateonlyafewkeythings-thepageshouldbeeasytonavigateand

straightforwardtounderstand.

 Showoffyourpersonality–Useimagerytoputafacetoyourbrand,oruseimagesof

youremployeesandofficeenvironment.Tellastoryaboutwhyyouexistandhowyou

gottowhereyouare.Helppeopleconnectwithyoubybeinghuman,notasuperhero.



 Makeitaboutthem,notyou–Whyshouldavisitorcareaboutwhatisonyoursite?

Whatchallengesareyouhelpingthem overcome?

 Forgetaboutthejargon–Useauniquetoneofvoiceandwritingstyle,makeit

conversationalandstripbackallthebuzzwordsandcorporatejargon.

 Includea‘ContactUs’link–Itisessentialthatvisitorstoyour‘AboutUs’pagehavea

directwaytocontactyouafterreading.Thismaybealinktoanothercontactpage,orit

couldsimplybeyourcontactdetailsoraform capture.

AdditionalChoices

 Usehumor–Ifyou’vegotitinyou,includeajokeortwo.Readerswillresonatewithyour

willingnesstonottakelifetooseriously.

 Includesocialproof–Letyourcustomersorreadersdothetalkingforyoubyincluding

testimonials,casestudysnippetsorembeddedsocialmediacommentaryaboutyour

brand.

 Values,missionorpurpose–Whatuniquepurposeareyoupursuing?–Thisusually

takestheform ofacatchytagline(thesameoneyouusedonyourhomepage).What

valuesunderpinthewayyouandyourteam worktogether?

 Calls-to-action–Don’tmisstheopportunitytocaptureanemailaddressonyour‘About

Us’page,itcanbeahugeconverter.

 Letvisitorsknowwheretogonextbyincludinglinkstorecentblogarticles,media

releasesora‘StartHere’pageonyoursite.

WEBSITESECURITY

Thesecurityofyourwebsiteshouldbeyourtopmostpriority.Yoursiteisvulnerabletovarious

attacks,whichmaytaketheform of;

Hacking

Thisiswherebysomeoneillegallyaccessesyourwebsite'sbackend,withoutyourpermission,

usingacomputerprogramme.Thehackermodifiescontentinyourwebsite,changespassword

andoftenaskforransom inordertohaveyouaccessyourwebsite.Therearecompanieswhich

specialisesinthis.

BruteForceAttack

Thisiswherebyaprogrammetriestoaccessyourwebsitebackend,severally.Afteraccessing

yourloginpage,theyguessyourlogincredentials(usernameandpassword)untiltheymakea

successfulattempt.



Thismethodisusuallyàkill-me-slowly'techniqueasitslowsdownyourwebsitespeedsuch

thatwebpagestakelongtoload.Italsoeatsonyourbandwidth(thatisyourwebsite'snetwork

capacity)Intheend,yourwebsitefailstofunctionproperly.

Whatshouldyoudo?

 Donotshareyourwebsitelogincredentials(usernameandpasswords)forcPaneland

Wordpressdashboard.

 Stayawayfrom free,publicWi-fi(whereyoudon'tneedapasswordtouse)Theyallow

theWi-fiownerstoaccessyourbrowsinghistoryandlogincredentials.

 ItisadvisablethatyouchangeyourdefaultWordpressloginaddress.Thedefault

addressisusuallyaddinga/wp-admintoyourwebsite.Examplewww.myname.com/wp-

admin.UsingapluginlikeWPHideLoginyoucanchangetheloginaddresstooneof

yourlikinganduniquetoyou.Exampleyoucanuse/enteror/accountoranywordof

yourchoice.Sothatitbecomeswww.myname.com/enter

Ifahackertriestoaccessyourwebsitethrough/wp-admin,hewillgeta'PAGENOT

FOUND'error.

 InstallsecuritypluginslikeWordfence,Sucuri,Ithemes.Thesepluginsmakeyour

websitemoresecure.Besuretocheckontheguideonhowtoinstalleachpluginsothat

youdon'tlockyourselfoutofyourownwebsite!Wonderinghow?Lookatthis..

Ifyouarealandlordandyouinstructyourtenantsnottoopenthemaingateforanyone

past10pm.Thenoneday,youreachhomeat11pm,willthetenantsopenforyou?

Thus,gothroughtheinstallationguidesothatyoucanfamiliariseyourselfwiththe

pluginsettings.

 Backup-Alwaysmakesurethatyobackupyourdatabaseandwebfilesatregular

intervals,toacloudstorage,likeGoogleDrive.PluginslikeUpdraftplusandBackup

Buddyhelpyoudoso.Thisistoensurethatincaseanythinghappens,youdon'tlose

everythingandstartagainfrom scratch.



MODULE3:CONTENTIDEASFORYOURBLOG

Clearlydocumentyourstrategy

Justhavingablogdoesn’tcutit.Tocreateasuccessfulbusinessblogyouneedtospendtime

documentingastrategy.Doyouhaveadocumentedblogstrategy?

Manybusinessesfailtodocumenttheirblogstrategy,anditisacommonreasonforthegap

betweenpositiveintentionandsuccessfulexecution.Thereare9sectionsontheblogstrategy,

witheachofthem playingavitalroleinthesuccessofyourbusinessblog.Theyare;

1.Purpose–Whydoesyourblogexist?

2.Customers–Whoareyouridealreaders?

3.Competitors–Whichofyourcompetitorshaveblogs?

4.Keywords–Whatkeywordgroupswillyoubetargeting?

5.Platform –Wherewillyoudistributeyourblogcontent?

6.Promotion–Howwillyoupromoteyourblogcontent?

7.Resources–Whoisaccountableforexecutingyourblogstrategy?

8.Rhythm –Howmanyblogscanyoucommittoschedulingeveryweek?

9.MetricsandGoals–Howwillyoumeasuresuccessforyourblog?

Becomeastoryteller

Weengagemorewithcontentthattellsastory.It’snatural.Wehavegrownupwithstories,our

ancestorshavesharedhistorythroughstory,andthemostsuccessfulmodernbloggersare

expertstorytellers.

SethGodin,oneoftheworld’smostprolificwriters,marketersandentrepreneurswroteabook

called;“AllMarketersAreLiars”.(Ifyouhaven’treadityet,Iwouldhighlyrecommendit!)

Inhisbook,Sethtellsusthatgreatstoriesare;

•Truebecausetheyareconsistentandauthentic

•Makeapromisetothereader

•Aretrustedandsubtle

•Appealtooursensesandexperience

•Arerarelyaimedateveryone(Pickyouraudience)



•Don’tcontradictthemselves

•Agreewiththereaders'worldview

Sohowdoyoutellagreatstory?Youmayliketousethe“5C’sofStorytelling”asastory

structure.

1.Connect:Createanemotionalconnectionwithyouraudience

2.Challenge:Highlightacommonpainpointorchallengeyouraudienceisfacing

3.Conflict:Establishtheopposingforcesthatcontributetoalessthanfavorableoutcome.Use

vividdetailsatthisstagesotheaudienceconnectswithyourcharacters

4.Conquer:Showtheaudiencehowthecharactersovercomethestrugglepresentedfrom this

conflict.Givethem thehopeandbeliefthatapositiveoutcomeispossible

5.Conclude:Providearesolutiontothechallenge,endingonapositivemessagetheaudience

cantakeaway.Thisisusuallyonepart,ofonepart.Asmallcoginabiggersolution.

Writeforsustainabilitynotvirality

Viralcontentiseverywhere.Videos,images,graphicsandblogpostsallofasuddencatchfire

andspreadtoanaudiencemuchgreaterthanthecreatorcouldeverimagine.Butweare

becomingtooobsessedwithit.

Ifyouwanttocreateviralcontent,film acatjumpingintoawall,don’tblog!

Bloggingisn’taboutcreatingcontentthatgoesviral,itisaboutcreatingcontentthatwillhelp

yourcustomers.Itisaboutfuelingthefireofauniquegroupoffollowersthatbelieveinwhat

youhavetosayandnurturingthem intoadvocatesforyourwork.Ifyouwritecontentwiththe

solepurposeofsendingitviral,youwillstarttoforgetaboutyourcoregroupofreadersand

slowlywhittleyouraudienceawaytonothing.

Insteadofwritingcontentforvirality,writecontenttobuildasustainableaudience.

Hereareafewtipsonwritingcontentwithalong-term mindset;

 Writeevergreencontent.Evergreencontentisasrelevanttodayasitwillbein6,12or

even18months.

 Makeyourcontentuseful.Usefulcontenthelpsyourreadersovercomeaveryspecific

problem orchallengetheyface.

 Don’tletyourqualityslip.Consistentlyhighqualityblogcontentwillkeepyourreaders



comingbackformore,don’tsacrificethisforquantity.

 Attractinfluentialguestcontributorstoyourblog.Adiversesetofauthorsmakesyour

audiencefeelliketheyaregainingadifferentperspectiveontopics.

 Createdifferentformsofcontent.Tryandusevideo,presentations,infographicsor

podcastsonyourblog.Adiverseportfolioofcontentwillkeepyourreadersengaged.

Don’tforgetvisuals

Visualsincreaseengagementwithyourblogcontent.Theybreakupthetextandcreateamore

completeexperienceforthereaderbytappingintodifferentemotionalcuesintheirbrains.

Someexamplesofvisualsyoucanusewithinyourblogcontent;

 Featureimagesappearingwiththesnippetoftheblog,thatisonthemainblogpage.

 Headerimagesontheblogpageatthebeginningofthetext

 Screenshotsthroughoutthetext,informingthereaderinmoredepthwhatthetextis

referringto

 Infographics

 Embeddedvideos

 Visualcall-to-actionbuttons

 EmbeddedSlideSharepresentations

 Blockquoteswithdifferentfontsizeandstylingthantheblogtext

 MovingimagessuchasGIFs(animations)

 EmbeddedTweets



MODULE4:SEARCHENGINEOPTIMISATION(SEO)

Guesshowmanyblogpostspeoplepublisheachday.Anyideas?

Well,WordPressusersalonepublishover2millionpostseveryday.Thatcomesoutto24blog

postseverysecond.Thatmeansthatuserspublishedaround216blogpostswhileyouwere

readingthesefivesentences.Andthat’sonlycountingWordPressusers.Ifweweretocountall

blogposts,thatnumberwouldsurelybehigher.

Thismakesitkindoftoughtostandout.Butyouhavetoifyouwanttomakeyourbloga

successfulone.

Onanygivenday,peopleconductmorethan2.2millionsearches.Andthat’sjustonGoogle—to

saynothingoftheothersearchengines.Therefore,showinguponthefrontpageofGooglecan

bethedecidingfactorbetweenabusinessthat’sthrivingandonethat’s,well,bankrupt.

ButwhatdoesSEOevenmean?Youprobablyknowthatitstandsforsearchengine

optimization,butwhatdoyouneedtooptimize?

Isitthedesign?Orisitthewriting?Ormaybeit’sthelinks.Yes,yes,andyes—it’sallofthatand

more.

Butlet’sstartfrom thebeginning.

Definition:

AccordingtoWikipedia,SEOis“theprocessofaffectingthevisibilityofawebsiteorawebpage

inasearchengine’sunpaidresults.”

Alright,let’stranslatethattoEnglish.Here’smygoatit:

Searchengineoptimization(SEO)istheprocessofoptimizingyouronlinecontentsothata

searchenginelikestoshowitasatopresultforsearchesofacertainkeyword.

Letmebreakthatdownevenfurther:

WhenitcomestoSEO,there’syou,thesearchengine,andthesearcher.Ifyouhaveanarticle

abouthowtocooksweetugali,youwantthesearchengine(which,in90%ofallcases,is

Google)toshowitasatopresulttoanyonewhosearchesforthephrase“howtocookugali.”

SEOisthemagicyouhavetoworkonyourarticleinordertomakeGoogleverylikelytoinclude

yourpostasoneofthetopresultswheneversomeonesearchesforthatkeyword.

Cleaninginsideyourhouseandoutside:on-pageSEOvs.off-pageSEO

TherearetwobroadcategoriesofSEO:on-pageSEOandoff-pageSEO.



On-pageSEOconcernsallofGoogle’srankingfactorsthattheydeterminebydirectlylookingat

thepageyoutrytooptimize,suchasyourheadlines,content,andpagestructure.

Off-pageSEOreferstoallvariablesGoogletakesalookat,andtheyaren’texclusivelyinyour

ownhands.Theydependonothersources,suchassocialnetworks,otherblogsinyourindustry,

andthepersonalhistoryofthesearcher.They’redifferent,butyouneedtogetbothrightinorder

todowellwithSEO.

Togiveyouabetterideaofwhatthatmeans,here’sanexample:

Let’ssayyouhaveahousewithagardenatthefrontandalittlepathwaythatleadsthrough

yourgardentoyourhouse.

Imaginethesetwoscenarios:

Scenario#1:Yourhouseissupercleanontheinside,butyourgardenisamess.

Whathappensinthisscenario?Well,evenifyouhavethecleanesthouseontheinside,ifyour

gardenlooksliketheBoniForest,noonewillcomeintoyourhouseinthefirstplace.

It’sthesameifyouhaven’toptimizedyourpagearoundon-pageSEO.Itmayhavegreatcontent

andlookstunning,butit’slikelythatnoonewillgiveyoucreditforitorpointtoyourpage.No

onewilleverseeyourbeautifulmasterpiecebecauseyouwon’tgetanytraffic.

Whatabouttheotherwayaround?

Scenario#2:Youhaveneatlytrimmedyourgarden,buttheinsideofyourhouseisamess.

Turnthingsaround,andtheylooksimilar:Havinganicegardenwillattractplentyofpeopleto

comevisityourhouse,butifyourlivingroom remindsyourguestsofawarzone,they’llleave

quickerthanyoucanpronounceSEO.

Whenavisitorleavesyoursiteafterviewingonlyonepage,Googleconsidersthatabounce.The

higheryourbouncerate(numberofvisitorswholeaveyoursiteinstantly),theworseyourpage

willrankonGoogle.

That’swhyyouneedtodobothon-pageSEOandoff-pageSEO.

Youcandoseveralthingsonyourpagetogettheformerrightandthenevenmorethings

outsideofthat(offthepageifyouwill)toacethelatter.

We’lltakealookaton-pageSEOfirst.

On-PageSEO

Therearethreebigcategoriesofon-pageSEOthatyou’llneedtotakealookat.Thefirstand

mostimportantiscontent.



CONTENT

You’veprobablyhearditbefore:“Contentisking.”BillGatesmadethispredictionin1996,and

it’sastrueasevertoday.

Why?BecauseaGooglesearchenginecustomerishappywhenhefindstheresultthatserves

hisneedsinthebestway.

WhenyouGoogle“quickandeasyhomemadeugali,”Googlewillputallitsenergyintodelivering

toyouwhatGooglebelievesisthebestrecipeforhomemadeugali(thattakeslittletimeand

useslessflour)ontheentireweb.

Itdoesn’tlookforjustthequickestrecipe,justtheeasiestrecipe,orthrowoutabunchofonline

shopsforfrozenugali.Ittriestogiveyouexactlywhatyouaskedfor.Googlealwaystriestogive

youthebestexperiencepossiblebydirectingyoutothegreatestcontentitcanfind.

ThismeansthatyournumberonejobtodowellwithSEOistoproducegreatcontent.Afterall,

SEOisnodifferentthananyotherskill:greatresultswillalwayscomefrom bigeffort.

Justlikethebestmarketingintheworldwon’thelpyousellabadproduct,superadvancedSEO

willbeuselessifyourcontentisnothelpful.

HerearethefactorsthatmakeupgreatcontentinGoogle’seyes:

Quality–Whilethetimeswherejustdeliveringthebest-qualitycontentwouldmakeyoustand

outfrom thecrowdarelonggone,itisstillthestartingpointforanysuccessfulSEOeffort(and

anyonlinebusiness,really).

Butcomingupwithgreatcontentisnoteasy.Afterall,itmeansthatyouhavetobecomea

teacher—andagoodoneatthat.

Onceyoustartwriting,makesureyouincludealltheimportantingredientsofgreatcontentin

yourblogpost.Evenifyou’reacompletenewbie,youcanalwaystakeaprofessionalapproach

togreatcontentbysimplycommittingtomakewritingadailyhabitandworkyourwayupin

incrementsfrom there.

Freshnessofcontent-Whileitisimportanttopublishregularly,youcanstillgetgreatresultsby

postingonceamonthaslongasyourcontentisthoroughandin-depth.

KEYWORDS

Keywordsareideasandtopicsthatdefinewhatyourcontentisabout.IntermsofSEO,they're

thewordsandphrasesthatsearchersenterintosearchengines,alsocalled"searchqueries."If

youboileverythingonyourpage—alltheimages,video,copy,etc.—downtosimplewordsand

phrases,thoseareyourprimarykeywords.

Asawebsiteownerandcontentcreator,youwantthekeywordsonyourpagetoberelevantto



whatpeoplearesearchingforsotheyhaveabetterchanceoffindingyourcontentamongthe

results.

Forexample,ifyouareanNGOthatprovideshumanitarianaidandisbasedinKenya,thenyour

keywordsshouldbèHumanitarianNGOKenya'Thatis,ifsomoneistosearchonGoogle

H̀umanitarianNGOsbasedinKenya'thenyourwebsiteshouldbeamongthetopsearchresults.

Keywordscanincludeyourbrandnamee.gWashindiAfrica,yourlocatione.gMombasa,and

whatyoudoe.gNGOonhealthandeducation.Thesekeywordsshouldbestdefinewhoyouare

asabrand.

Whichkeywordsdefineyouasabrand?

KEYWORDSELECTIONMISTAKES

Here’showsmartpeoplemakebadkeyworddecisions.

Commonkeywordresearchmistake#1:Pickingthewrongkeyword

Let’ssayyousellconsultingservices.YourservicemightcostcustomersKshs.100,000over

thecourseofayear.That’salittlelessthantenthousandsjillingsamonth,soit’snotoutofthe

question.Butit’sstillfairlyexpensive.

Now,ifyou’reranking#1for“freebusinessgrowthtips,”guesswhatkindofaudienceyou’re

goingtoattract?

You’llbringinpeoplelookingforfreestuff!Andthatmeansthattheyprobablywon’tmakeany

paymentthemomenttheyhityoursite.

Thatonekeywordcouldsendyoursitethousandsofpeopleeachmonth.However,it’sprobably

thewrongaudience.Soitdoesn’tmakesensetorankforit!You’dbebetteroffpickinga

differentkeywordevenifitmeansgivingup990visitsamonth.

Thinkaboutit:ifjustoneortwopeoplewhoreadthatandpaid,you’realreadyahead.

Commonkeywordresearchmistake#2:Ignoringthecompetition*

You’veselectedtherightkeywordfrom theget-go.It’scontextuallyrelevanttowhatyoudo.And

itbetteralignswithwhatyou’retryingtosell.

Buthere’sthethingyou’remissing.

Yourabilitytorankforakeywordoftendependsmoreonthecompetitionyou’reu

Howcanyoupossiblyfindkeywordsthatare:

1.Relevanttoyourbusiness



2.Nottoocompetitive

3.Butstillprovideenoughtraffictobeworththeeffort?

That’sthegoldenquestion.Theansweristhatyouhavetothinkoutsidethebox.

ChoosingaFocusKeyword

Afocuskeywordisthemainkeywordthatyouarehopingpeoplewilllookforandfindyourpost.

Ifyourblogisinacompetitivenichethenchancesarethatyouwillbecompetingwithmany

otherestablishedandreputablepublicationsforpopularkeywords.Insuchsituation,youcan

getmoreorganictrafficbyusinglongtailkeywords.Alwaysrememberthatyouraudienceis

humansnotsearchengines.Peopledon’tjusttypeonekeywordinsearchengines,theyuse

phrases.Yourfocuskeywordcanbeaphrase.

WordPressSEObyYoastpluginallowsyoutochooseafocuskeywordforyourindividualposts.

Italsohelpsyoufindsimilarkeywordsasyoutypeyourfocuskeyword.

Furtherreading;Howtoinstall&configureYoastSEOplugin

Onceyouhavechosenafocuskeywordforyourpost,WordPressSEOwillshowyouhowmany

timesyouhaveusedthekeywordindifferentareasofyourpost.Thepluginalsoallowsyouto

customiseyourposttitle,metadescriptionandmanymore.

WritingaGoodSEO-FriendlyPostTitle

AgoodSEOfriendlyposttitleishumanreadable,containsyourfocuskeywordandiswithinthe

70characterslimit.However,italsoneedstobecatchy.Whenyourpageappearsinthesearch

results,auserwilldecidewhetherornottheywanttoclickonitbasedontheSEOtitleandthe

descriptioninthesearchsnippet.Thedescriptionpartmaychangeassearchenginesdisplay

themostrelevantpartofyourarticleasthedescription.Butthetitlewillremainthesame.Make

sureyourSEOtitledescribesexactlywhatpeoplewillgetiftheyclickedonthelink.Andfinally,

simplifyyourtitle,ratherthanusing“AComparisonbetweenCategoriesandTagsFrom SEO

pointofview”or“MythoughtsonCategoriesandTags”trysomethinglike“Categoriesvs.Tags

–SEOBestPracticesforSortingyourContent”.Thistitleisnotonlycatchy,italsocontainsthe

rightkeywordsthatpeoplewouldbesearchingfor.

PostSEOMetaDescription

SomeSEOexpertsbelievethatMetadescriptiontagonapagehasbecomeirrelevant.However,

manyotherswoulddisagree.AtWPBeginner,werecommendusingmetadescriptionforallof

yourposts.Agoodmetadescriptioncanexplainalotmoreaboutanarticle.MetaDescriptionis

alsoshowninsocialmediasiteslikeFacebook,Google+,andinTwitterviaTwitterCards.

Sincenowyouknowthatpeoplearegoingtobereadingyourmetadescriptions,youwantto

makesurethatitishelpful.Youalsowanttomakesurethatyouatleastmentionyourfocus



keywordinthemetadescriptionforsearchpurposes.ThecharacterlimitforMetaDescriptionis

155characters.Trytostaywithinthatlimitoryourmetadescriptionwillbetruncatedafter155

characters.Trytouseyourfocuskeywordearlierinthemetadescriptionratherthanlater.

CategoriesandTags

Categoriesandtagshelpyousortyourcontentnotonlyforyourreader,butforyourselfaswell

assearchengines.EarlierwehavewrittenadetailedguideonhowtouseCategoriesandTags

inWordPress.Thinkofyourwebsiteasabook.Categoriesarethetableofcontent,andtagsare

theindexpartofthebook.

MakeInternalLinkingaHabit

Onceyouhavebloggedforawhile,youwillhaveenoughcontentthatyouwouldwantpeopleto

read.Withinternallinkingyoucansendnewreaderstocheckoutyourolderrelevantposts.

Internallinkingisagreatwaytodevelopcontextbetweenyournewandoldpoststhuspassing

relevantlinkjuice.WordPressallowsyoutosearchforyouroldpostsrightinsidetheposteditor.

Pressthelinkbuttoninyourposteditorandclickon“Orlinktoexistingcontent”.Thiswillopen

asearchbox.Searchforolderpoststhatyouwanttolinktoanditwillshowtheresultsasyou

type.SelectthepostyouwanttolinkandpressAddlinkbutton.



MODULE5:HOW TOPROMOTEYOURBLOG

Writinggreatcontentisoftennotenough.Youneedtoknowhowtopromotethatgreatcontent,

too.

Ifyoudon’tpromote,you’regoingtoendupwastingalotofthehardworkthatgoesintothe

contentofyourawesomewebsite.Ontopofthat,peoplewon’tbeabletotakeactiononthe

adviceprovidedinyourblogposts!

Tome,thatsoundslikealoss.

Becauseofthis,it’simportanttofigureoutawaywecanstopthisfrom happeningtoyourblog

posts.Therefore,today,we’regoingtocoversomeofthestepsthatyoucantaketopromote

yourblogposts,sothattheyreachandhelpyouraudience.

SocialMedia.

IknowyouareonFacebook,Twitter,Snapchat,Instagram,Whatsapp,Telegram.Andyoulet

yourfollowersknowwhatyouareeating,wearing,whereyouareatandwithwhom.Nobigdeal.

Socialmediaisnotonlyaplacetoshowcaseyourselfbutalso,aplatform youcanuseto

promoteyourproductorservicethroughyourblog.It'stimeyouconvertallthosèlikes,

comments'intosomethingbeneficialtoyou.

Promoteyourblogbysharinglinksandtagallyourfriends.Promote.Promote.Promote.

IncludeSocialsharebuttonsinyourpost.

Socialmediaisisoneofthecoreingredientsforpromotingyourblogcontentandbuildingyour

community.Thereforeyouwanttomakeiteasyforyourreaderstoshareeachandeverypost.

From adesignperspectivethereareacoupleofthingsyoucando;

 Usesocialsharingpluginstoencouragereaderstoshareyourcontentoneverypage.

Thebesttypeofsocialsharingbuttonsareonesthatfloatasthereaderscrollsdown

yourpage



 IncludeClick-to-Tweetboxes(ThereisaWordPresspluginforthis!)withinyourposts

thathelpreaderspromoteboldstatementsorquotesfrom yourcopy.Seeanexample

belowfrom MichaelHyatt.

 ShowyourTwitterorFacebookfeedintherightsidebaroneverypage.

 Have‘ConnectonSocialMedia’linkswhereyouthinkitisrelevant.Someexamples

includeyourrightsidebarortheheaderorfooterofyourpage.

Furthermore,trackallthosewhoshareyourcontentontheirsocialmediaprofiles.Forus,we

useàvia@Mwangaza_Mag'textforanyonewhosharesourpostonTwitter.(Asetting

providedbytheYoastSEOplugin)

Email

Youprobablyhaveanoptionforpeopletosubscribetoyourblog(we'lltalkaboutthisonour

nexttopic:LeadGeneration)

Nowthatyouhavecreatedyouremailaccount(e.gadmin@myname.com)it'stimetosendout

e-mailsonyourblogtoyoursubscribers.However,makesurethatyoudon'tsendtoomuch

emails,becauseitcanbespammyandirritateyoursubscribers

Reachouttoinfluencers

Influencershaveahugefollowingonsocialmedia.ExamplesincludeJanetMachuka,Peter

Koimaandmanymore.

Reachouttothem throughemailorDM (directmessaging)forthem topromoteyourblog.



SomethinglikèHey,@omenda_keIknowyouarebusycookingugali,butcheckthisout*insert

link...'(Thatis,ifyouknowthatpersonwell)

Makesurethattheinfluenceryoureachouttohasaninterestinthetopic.

Makeinternallinkingyourhabit.

Don'tletareaderleaveyoursiteafterjustonepost.Linkpartofyourcontentwithpreviouspost.

Youcanalsoshow R̀elatedPosts'atthemiddleortheendofyourpost.Therearemanyplugins

whichhelpyoutodothat.



MODULE6:LEADGENERATION

We'veallprobablybeenthroughit.Youknow,themomentyou'reabouttodigintothebestpile

offoodyou'veeverseen.

Justasyoutwistyourfork,spearamouth-wateringmeatball,andgoinforthefirstbite...the

phonerings."MayIspeaktoso-and-so?"asksthecallerontheotherend."Thisisanimportant

messageregardingyourcarservices."Youreallydon'trememberwhenyouboughtacar

becauseyoudon'tevenownone!

OryouareverybrokeandtopupyourKshs.10creditonyourphoneinordertobuysomedata

bundles.Asyoufinishyourtransaction,yourscreenflashes̀Youraccountbalanceisnot

sufficient'Butyoujusttoppedup!Justthen,youreceiveamessagefrom someshortcode

245...bla..bla.Themessageisapremium one,hassnatchedyourairtimeandyoureallydon't

rememberwhenyousubscribedtosuchmessages!

Thisfrustratinginterruptionisexactlywhywe'reheretodiscussleadgeneration.Whatislead

generation?It'sasolutionthatcansaveyourbrandororganizationfrom beingthatannoying,

disruptivecoldcallerwhoisruiningpeople'sdays.

WhatIsaLead?

Aleadisapersonwhohasindicatedinterestinyourbrand'sproductorserviceinsomeway,

shape,orform.

Inotherwords,insteadofgettingarandom coldcallfrom someonewhopurchasedyour

contactinformation,you'dhearfrom abusinessororganizationyou'vealreadyopened

communicationwith.

Forexample,whenyouregisteredforthiscourse,youfilledinaform withyourcontactdetails.If

youreceivedamessagefrom us,Ibelieveitwasfarlessintrusivethanifwewouldhavejust

calledyououtofthebluewithnoknowledgeofwhetheryouevencareaboutblogging...right?

WhatIsLeadGeneration?

Leadgenerationistheprocessofattractingandconvertingstrangersandprospectsintothose

leadswejusttalkedabout.It'sawayofwarminguppotentialcustomerstoyourbusinessand

gettingthem onthepathtoeventuallybuying.

Whenyoucreateyourblog,thereisapurposeforit.Whetheritistoincreasecustomerstobuy

yourproductorservicesorhavepeopledonatesomeamounttoyourproject.Therefore,howdo

yougetthatvisitorwhohasjustclickedonyourlinktobuyyourproductormakeadonation?

Howdoyouknowthatthevisitorisactuallyinterestedinyourproduct?



HowtoQualifyaLead

Essentially,aleadisgeneratedthroughinformationcollection.Thatinformationcollectioncould

comeastheresultofajobseekershowinginterestinapositionbycompletinganapplication

forthejob,ashoppersharingcontactinformationinexchangeforacoupon,orapersonfilling

outaform todownloadaneducationalpieceofcontent,likeanebookorsomethingelse.

Whenyoufilledinourregistrationform forthiscourse,youbecamealead.Youhadshownyour

interestbygivingoutyourcontactinformation.Thereby,itwaseasierforustocontactyou.

HowtoGenerateLeads

Nowthatweunderstandwhatleadgenerationreallyis,let'sreviewtheactualcomponentsof

theleadgenerationprocess.

Visitor:Avisitorhasdiscoveredyourbrandthroughoneofyourplatforms,whetherthat’syour

website,blog,orsocialmediapage.Onanyofthesechannels,you’llneedtohavea...

Call-to-Action(CTA):Acall-to-actionorCTAisanimage,button,ormessagethatcallswebsite

visitorstotakesomesortofaction.

Everysinglepageonyoursiteshouldhaveapurpose,anditshouldbeveryclear(toyouatleast)

whatyouwantavisitoronthatpagetodo.Thisiswhatacall-to-actionis,youareencouraginga

readertotakeactiononsomethingspecifictothecontentonthatpage.

SomecommonCTAsinclude:

 Captureanemailsubscriber

 Encouragearesourcedownloadsuchas;E-book,Template,Checklist

 Getthereadertoshareonsocialmedia

 Offerafreetrialforaproductorservice

 Includeanaffiliatelink

 Askreaderstocommentontheblog

 Linktoanotherpostonyoursite

 Linktothesiteofaninfluencerinyourindustry

 Requestfeedbackonsomethingyouaredoing

 Getreaderstoparticipateinasurvey.



Mostoften,yourCTAwhenclickedshouldleadtoa...

LandingPage:Alandingpageisawebpageavisitorlandsonforadistinctpurpose.Whilea

landingpagecanbeusedforvariousreasons,oneofitsmostfrequentusesistocaptureleads

through...

Forms:Formsaretypicallyhostedonlandingpages,althoughtheycantechnicallybeembedded

anywhereonyoursite.Theyconsistofaseriesoffieldsthatcollectinformationinexchangefor

an...

Offer:Anofferisthecontentorsomethingofvaluethat'sbeing"offered"onthelandingpage.

Theoffermusthaveenoughvaluetoavisitortomeritprovidingtheirpersonalinformationin

exchangeforaccesstoit.

Forexample,ifyouwantpeopletodonateanamounttoyourproject,youwillcreateaCTA(can

beatext,imageorbutton)onyourblogpostsinvitingpeopletodonate.Whentheyclickonthis

CTA,itshouldtakethem toapage,wherebyyousharemoreaboutyourproject.Inthatpage,

haveaform wheretheycanentertheirdetailsandmakepayment.Aftertheycompletetheform,

givethem anofferlikeafreee-bookontheproject,andsoon.

TipsonGeneratingLeads

1.OfferAnIncentive.

Everyonelovesagift,butitdoesn’thavetobefornothing.Encourageprospectstosignupfor

yourblog,joinyourmailinglistorlikeyourFacebookpagebyofferingthem somethinginreturn.

Maybethefirst50peoplethatsignupformailinglistreceivesomeairtimeoreveryonewho

subscribestoyourblogreceivesafreee-book.

2.EducateyourAudiencewithyourBlog.

Thinkofyourbusinessblogasawaytokeepvisitorsuptodateonwhatisgoingonwithinthe

industry,butalsoyourbusiness.Blogoften,keepingyourcontentrelevantandfresh.Thisis



youropportunitytoeducateandestablishyourselfasatrustworthyandknowledgeablemember

inyourindustry.

Don'tforgettoreplytoyourvisitors'commentsandfeedback.

3.GiveYourWebsiteaMakeover.

Whensomeonelandsonyourwebsitedotheyknowrightawaywhatyouareoffering?Isitclear

wheretoclickandhowtonavigatearoundyoursite?

Considerallthesequestionswhenyouarelookingatyourwebsite.Ifyouareanswering"no"to

someofthesethenmaybeit’stimeforafacelift.Youwantyourwebsitetobeyourbest

salesperson.


